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WHY USE 
INSTAGRAM?

▪ Weave a visual narrative around 
your business that customers 
can connect with

▪ Offer a behind-the-scenes 
glimpse of your business and 
process

▪ Expand your reach with 
hashtags and geolocation

▪ Drive traffic to your website and 
store

▪ Promote new products, sale 
events, and contests



600 MILLION
INSTAGRAM USERS PER DAY

4.2 BILLION HEARTS
PER DAY

95 MILLION
PHOTOS SHARED DAILY



1.
INSTA-INFRASTRUCTURE
USERNAMES.  BIO.  LINK. LOGO.



A CRASH COURSE IN INSTAGRAM PROFILES
USERNAME

RELEVANCE
Brand your IG for
success with a relevant
username that reflects your
service, product, or name.
Leave room to grow. Will
your username still fit in 6
months? 1 year?

DOTS AND UNDERSCORE
Username already taken? 
Try adding a dot or 
underscore to break up 
words and claim your 
name. 

THE SNAPPY FACTOR
Make your username easy
enough to remember and
fast enough for someone to
quickly @ tag you.

LOCATION
Is your company or service
city or region specific?
Consider adding your area
code or city initials to your
Instagram username to
distinguish your brand for
your market.



A CRASH COURSE IN INSTAGRAM PROFILES
PROFILE PIC

BE CONSISTENT
Put your best face forward 
and keep your branding on 
point. If you have a logo, 
use the same one that you 
are utilizing on Facebook, 
Twitter, or in offline promo 
material. 

If YOU are the face of the 
brand, pick an image that is 
easily recognizable as you.

IDEAL INSTAGRAM 
PROFILE SIZE

110 x 110 
pixels



A CRASH COURSE IN INSTAGRAM PROFILES
MAKE THE MOST OF YOUR BIO

WORK IT
Make the most of your bio 
by including details on who 
you are, what you do, and 
any special offers that you 
have with your business.

Your Instagram bio can be 
150 characters or less.

FORMATTING
Add bullets or blank space 
by writing your bio in a 
separate doc (Word,
Google Doc, etc.) and then 
pasting the copy into your 
Instagram bio using the 
desktop site. 

Link:
Instagram > Accounts > 
Edit

MAKE IT CURRENT

Have a special offer or link 
to your latest sale event, 
art show or promotion? 
Switch up your Instagram 
bio with a website link to 
your promotion and then
Mention “link in bio” within 
your Images.

https://www.instagram.com/accounts/edit/
https://www.instagram.com/accounts/edit/
https://www.instagram.com/accounts/edit/
https://www.instagram.com/accounts/edit/


2.
INSTAGRAM PERSONAL VS. 
BUSINESS PROFILE



PERSONAL VS. BIZ IG 
HAVE YOU MADE THE SWITCH?

PROS:
▪ You'll receive access to Instagram Insights. Instagram Insights provide information on who your 

followers are, when they're online and more. You can also view insights for specific posts you've 
created to see how each performed and how people are engaging with them.

▪ Business Profiles include a Contact button near the top of their profile. You'll have the option to 
include directions, a phone number and / or an email address.

▪ Business Profiles will show a category directly below the profile image. This category is the same as 
the category of your linked Facebook Page.

▪ If you entered a physical address, it will now appear below your profile's description.

CONS
▪ Business accounts cannot be set to private.
▪ Once you've linked a Facebook Page to your Business Profile, you'll only be able to share your 

Instagram posts to Facebook through that Page.



3.
FIVE TOOLS TO GIVE A WHIRL
STOCK YOUR TOOLBOX WITH FREE + FREEMIUM APPS, SERVICES, AND 
WEBSITES.



Place your screenshot here

UNSPLASH.com
FREE PHOTOS
All photos published on Unsplash 
are licensed under Creative 
Commons Zero which means you 
can copy, modify, distribute and 
use the photos for free, including 
commercial purposes, without 
asking permission from or 
providing attribution to the 
photographer or Unsplash.



Place your screenshot here

PICMONKEY.com
FREE PHOTO EDITING
Picmonkey is a free online image 
editor that has pre made 
templates to create postcards, 
Instagram quotes, social media 
banners, and more. You don't need 
the premium version, but at $4.99 
a month, the extra features may 
be worth the subscription.  
Available on desktop or mobile 
app.



SQUARE INSTAPIC
FREE PHOTO APP
Post full size photos or create a 
photo collage suitable for posting 
direct to Instagram without  
cropping. 

Includes adjustable layouts, filters, 
backgrounds



INSTAGRAM LAYOUT
FREE LAYOUT APP

Create one-of-a-kind layouts by 
remixing your own photos and 
uploading to Instagram. Tap to 
mirror, flip or replace up to 9  
images, hold and drag to swap 
them, pinch to zoom in or out, or 
pull the handles to resize. 



INSTAGRAM BOOMERANG
FREE VIDEO APP
It's not a photo. It's not a gif.  
Create engaging mini videos that 
loop back and forth and can be 
shared on your Instagram.



4.
CONTENT STRATEGY FOR INSTAGRAM
TIPS, TRICKS, AND HINTS TO BUILD YOUR BRAND’S VISUAL STORY.



KNOW YOUR GOALS
Consider what your objectives are when planning your Instagram image strategy. Is your 
hope to build brand awareness, get the word out on your new business, or convert followers 
into paid customers? Each goal will require a thoughtfully laid out strategy that is achievable 
and measurable.

STRATEGYIDEAS GOALS



DEFINING YOUR AUDIENCE
Start plotting your strategy.  Here are some things 
I want you to think about when building your 
brand through Instagram:

What are three hashtags to describe my ideal customer or client?

What are 5-10 
hashtags your 
ideal customer 
or client would 
be searching?

What are 5-10 
Instagram 

hashtags that 
best describe 

your business?

What imagery 
do you 

connect to on 
Pinterest, 

Instagram, and 
Facebook?

Who are 3 
Instagram 

accounts that 
you admire in 
your industry?



Show off your product, artwork or service with 
staged pics that convey the personality of what 
you’re offering.

Pro Tip:  Your customers, clients, and fans will 
prove to be the best source of Instagram content 
that you can reuse in your feed.  Just be sure to 
give them credit where credit is due by tagging 
their username:  @usernamehere.  You can also 
utilize the Photo Repost app to repost images 
and give credit at the same time.

Place your screenshot here

THE ACTION SHOT



Your fan base will be all about catching a first 
glimpse of your upcoming work, whether it is art 
currently in production or a digital product about to 
drop.

Don’t be shy!  Get creative and hashtag industry 
specific terms to catch the attention of your peers.

Pro Tip:  Hashtag these posts #sneakpeek #firstlook 
#behindthescenes #comingsoon #getready 
#sneakpreview

Place your screenshot here

SNEAK PEEKS



Words can capture hearts just as quickly as 
visual imagery.  Whether it’s your own 
statement or the declaration of a beloved 
author or motivational speaker, sharing quotes 
that engage will strengthen your brand.

Pro Tip:  Create your own quote images to 
share using these online tools:

www.pinwords.com
www.canva.com

Place your screenshot here

INSPIRATIONAL 
QUOTES



Demonstrating what your product or 
service can achieve in images or 
Instagram’s video feature can go a long way 
in building brand credibility and sparking 
interest.

Pro Tip:  Create multiple panel images using 
Layout From Instagram, a free app for 
Android, iOS, and Windows.

Place your screenshot here

TUTORIALS
TESTIMONIALS
BEFORE + AFTER



Generate images that speak to what’s in the 
now, whether it’s the gorgeous day outside 
or an upcoming seasonal event.  Build 
content around a warm, summer day (think 
product shots set against blue skies) or even 
a soggy one.  Consider generating imagery 
that connects to approaching holidays, 
especially if it is relevant to your business.  

Place your screenshot here

TIMELY
RELEVANT
SEASONAL



Be true to your brand, but 
don’t be afraid to show the 
lighter side of your industry.  
Spilled paint, cats climbing 
yoga instructors, and other 
innocuous blunders are 
endearing to one’s audience.
Within reason, of course.

Place your screenshot here

THE HUMAN FACTOR



Go on, selfie it up.  You and 
your team ARE your brand.  
Don’t forget to write a 
captivating caption that 
speaks to your role in the 
business.

FACES BEHIND THE 
BRAND



5.
HOW TO USE INSTAGRAM 
CAROUSEL



THIS JUST IN
WE HAVE A NEW FEATURE Instagram allows you to post up to 10 photos or 

videos as 1 swipeable carousel.  This feature is 
being offered for a limited time as they test it’s 
usability, but here’s how you can get in on it with 
your business:

▪ Offer a pic-by-pic story on how you made 
something: Art, meals, cocktails

▪ Share moments from an event
▪ Give people a behind-the-scenes look at your 

process 

The function is seemingly designed to eliminate the 
stress of constructing one “perfect” image and 
encourages users to share more through a series of 
images or videos.



6. CREATING CAPTIVATING CAPTIONS
CREATE CONTENT THAT GETS HEARTS, FOLLOWERS, 
REPOSTS AND CUSTOMERS



CAPTIVATING CAPTIONS 
BRING ATTENTION and MEANING TO YOUR IMAGES 
CONNECTION
Your image caption should 
connect the image to your 
audience.  Don’t just state 
the obvious; Think about 
how the image will relate to 
your followers and customer 
base in a meaningful way.

AUTHENTICITY 
Speak in your brand’s 
authentic voice.  Does your 
brand speak sarcastically?  
Does it bubble words of 
wisdom?  Or is your brand 
the strong, seemingly silent 
type?

KEEP IT PITHY
No need to form your own 
Instagram version of War & 
Peace.  Sometimes the 
simplest statement can yield 
the biggest results.  
Experiment with your 
captions to see what works 
and what doesn’t with your 
follower base.

CALL-TO-ACTION
Use action verbs to get their 
attention. 

“Double-tap if you agree!”
“What do you think? Let us 
know in the comments!”

WORK WITH WHAT 
YOU’VE GOT
The maximum character 
count for an Instagram 
caption is 2,200 characters.  
Put the good stuff in the 
first 3 to 4 lines before you 
get cut off.



ASK QUESTIONS.
Maximize your reach on IG with 
posing questions to your fans 
and followers.

▪ “Whipping up a new batch!  
What’s your favorite 
flavor?”

▪ “Today’s inspiration from 
@awesomepersonhere. 
Who has #inspired your 
latest project?”

ALL IN THE ASK.
INCREASE ENGAGEMENT.

ASK PEOPLE TO TAG OTHERS.
Get fans engaged and 
interacting with a call to tag 
their friends.

▪ “Who needs a spa day? Tag 
a friend who needs a day 
off!”

@ !



7.
HASHTAGS
HARNESS THE POWER OF THE HASHTAG TO REACH NEW AUDIENCES.



HASHTAG MAGIC
Hashtags are what connect your images to the 
community at large.  You are allotted up to 30 
hashtags per image, and statistics show that 
the more hashtags that you use, the more 
reach and engagement you will get on any 
given image and your channel.

BUT BEWARE HASHTAG FATIGUE!
Instagram users are especially bombarded with 
hashtags.  You may consider keeping your 
hashtags  limited to your best performing tags, 
and switching it up to see what lands.  That 
being said, 10+ hashtags on a post do see the 
most engagement and likes.

TOOL: Magnify helps your photos on the network reach more 
people by adding suitable tags without breaking your flow 
and switching apps.

#instagood
#instalove
#instaeats

#nomnomnom
#yum
#yummy



BUILDING A 
HASHTAG CAMPAIGN
Build hashtags around your brand by researching terms specific to your brand or industry and 
developing your own unique hashtag campaign around your business or a specific promotion. 

If you are at a loss as to how to best utilize hashtags, here are some ideas,check out trending and 
popular hashtags using the below websites. You can search by industry and region with these resources:

▪ www.tagsforlikes.com 
▪ http://websta.me/hot

Take note of how your favorite industry Instagram accounts are hashtagging their posts.  Follow 
hashtags in posts that you heart to gain insight as to how comparable companies are using hashtags on 
Instagram.

http://www.tagsforlikes.com
http://www.tagsforlikes.com
http://websta.me/hot
http://websta.me/hot


8.
GEOLOCATION FTW
WHEN TO USE IT + HOW TO ADD CUSTOM LOCATIONS



HOW TO GEOLOCATE
USE GEOLOCATION TO CONNECT TO YOUR BIZ

▪ When uploading an image, you are 
given the option to “Add to Photo 
Map”

▪ Trigger the option and then select 
“Name This Location”

▪ If the location is already in the 
Instagram database and your 
device’s location reporting is on, you 
will be provided with options as to 
where you currently are and you may 
select accordingly.



WHAT IF YOUR LOCATION IS NOT ON IG?
HOW TO ADD YOUR BUSINESS TO THE MAP

Public location pages on Facebook can be added to 
your Instagram posts. If the location you're looking 
for doesn't currently exist, you can create a new one 
on Facebook. To create a new location, log into 
Facebook on your smartphone and create the 
location. Once you've created the location on 
Facebook, you'll be able to add it to your Instagram 
posts.

DO GELOCATE:
● Retail stores and establishments
● Events that you attend

DON’T GEOLOCATE:
● Your home, unless you’re cool with people 

knowing where you live



9.
WHEN TO POST
MAXIMIZE YOUR TIME ONLINE BY REACHING 
THE MOST AUDIENCE AT THE BEST TIMES



16 STUDIES MEASURED BEST 
TIMES TO POST ON IG
SOURCE: COSCHEDULE

Quick Sprout: Instagram engagement is fairly steady, with slight 
increases on Monday and decreases on Sunday. Overall, though, 
any day of the week is good.

According to Patel, who noted that weekday engagement was 
fairly similar, the same could be said for time of day. Most 
Instagram users engage with Instagram content more during 
off-work hours than during the workday.

Elle & Co.: The best day to post on Instagram is Monday. Posting 
throughout the day would be fine since Instagram users are 
consistently active. However, there is a slight dip in activity from 
3–4 p.m.

Huffington Post: The best time to post on Instagram is 2 a.m. and 5 
p.m. The peak time and day is Wednesday at 7 p.m.

TrackMaven: The best time to post videos is between 9 p.m.–8 a.m. 
with picture posts consistent throughout the week with slight 
peaks on Thursday and Monday.

MarketingProfs: Posting on Instagram between 1–2 p.m. is best for 
engagement. Monday is a great day to boost your engagement, 
and specifically from 8–9 a.m.

https://coschedule.com/blog/best-times-to-post-on-social-media/#instagram
https://coschedule.com/blog/best-times-to-post-on-social-media/#instagram


10.
CREATING A CONTENT SCHEDULE
HOW TO PLAN YOUR CONTENT AHEAD OF TIME ON A DIME



HOW TO PLAN YOUR POSTS

Plan your content ahead of time on a private Google 
Calendar around holidays, sale events, upcoming art 
exhibitions, and other key events.

Plan your hashtags prior to attending or hosting an 
event and save on your phone in a note file or 
unsent text so you can easily tag on the go.

Have 5 back-up images on your phone to post on 
the fly if you’ve been light on Instagram.



TOOLS TO SCHEDULE YOUR 
POSTS
▪ Planoly:  Free - $150 per month

Drag and Drop Feature

Repost content

Schedule content in advance

Analytics

▪ Later: Free - $49 per month

Calendar view scheduling

Linkin.bio landing page for sale conversions

Repost content

Analytics

https://www.planoly.com/
https://www.planoly.com/
https://later.com/
https://later.com/
https://later.com/linkinbio


11.
QUICK + LEGIT WAYS TO FIND YOUR 
IDEAL FOLLOWERS



USE HASHTAGS + GEOLOCATIONS 
YOUR AUDIENCE AWAITS

HASHTAGS
Explore hashtags in your 
industry and niche to 
connect with influencers 
and prospective customers.

Liking, following, and 
commenting on other user 
accounts will typically yield 
a high return on the same 
for your account, and keep 
you connected in the IG 
community within your 
industry.

GEOLOCATION
IG users love to share pics 
from their favorite 
brick-and-mortar spots.  
Explore pictures from your 
location by clicking the 
geolocation hyperlink in one 
of your own images to see 
what your customers and 
fans have shared, and 
follow/comment 
accordingly.
Bonus round: Repost and 
give credit for add’l 
content!



START ADDING VIDEO CONTENT
YOUR AUDIENCE AWAITS

VIDEO PERFORMS BETTER
Videos on IG get higher 
engagement rates than 
static images and is one of 
the best tools out there to 
increase conversions and 
generate leads.

You can increase your 
audience and reach by 
creating a video through 
the app, uploading a video, 
creating a Boomerang 
video, or using IG Stories.

INSTAGRAM STORIES
▪ Sign into your Instagram account 

and click on the + sign in the top 
left corner

▪ Tap the circle button to take a 
photo or hold the button down to 
take a >10-second video

▪ Add text by selecting one of the 
three pens or using the keyboard

▪ Add color by selecting the pen and 
choose from the color palettes

▪ Add emojis by using the keyboard
▪ Select a filter by swiping right or 

left
▪ Tap the checkmark at the bottom 

to post your content to your 
Instagram story

VIDEO POSTS PERFORM 
BEST BETWEEN 9PM - 

8AM



ADD YOUR CONTACTS
YOUR AUDIENCE AWAITS

FIND FACEBOOK FRIENDS
Instagram allows you to 
connect with your 
Facebook friends with the 
touch of a button through 
the Instagram app. 

Proceed with caution, 
however: Be selective in 
who you choose to follow 
instead of selecting “Follow 
All”.

USE WHAT YOU’VE GOT
Share your new Instagram 
handle with your other 
social media accounts to 
quickly pick up existing fans 
and followers.  Add your IG 
account handle into your 
next mailing list newsletter 
for more impact.



12.
CRAFTING A STRATEGIC CAMPAIGN 



CREATE A CONTEST
▪ Develop a hashtag specific to 

your contest as it relates to your 
business

▪ Require a specific call-to-action 
to win: Following, Reposting, 
Hashtagging, Checking-in 
Customer Pics

▪ Promote across all social media 
channels, on website, and in 
newsletters.

#contests
#giveaways

#chancetowin
#getlucky

#tryyourluck



PROMOTE AN EVENT
▪ Include your IG handle and any 

applicable hashtags on 
promotional materials to 
encourage guests to tag 
accordingly

▪ Use your geolocation tool to see 
photos your guests took, like, 
and comment

▪ Promote your event by 
suggesting it in the comments 
section of images that are using 
hashtags applicable to your 
event, or through relevant 
geolocation



13.
SOCIAL ENGAGEMENT 



TAG!
YOU’RE IT.
Have a group image or product shot and 
want to tag another user? 

▪ Select “Tag People” from the Share 
screen as you upload your image

▪ Tap on the person/thing in the photo 
that you wish to tag

▪ Begin typing the Instagram handle of 
the person you wish to tag and select 
a choice from the dropdown menu

Can’t find them?  Select “Search for a 
person.” 

Do not use this feature to blindly tag people 
to a promotion.  Bad taste, bro.



SHOUT-OUTS
SUPPORT OTHERS
Call out to other users using the @ symbol and their 
username: @username

▪ Use shout-outs to mention people, places, or 
brands in your captivating captions or to simply 
draw their attention to a specific post.  

▪ Engage followers in discussion on an image post or 
thank them for the follow or feedback publicly.

▪ Start a Conversation
▪ Ask questions
▪ Answer questions
▪ Say something cheeky
▪ Offer support
▪ Participate in #ThrowbackThursday and 

#FollowFriday 



14.
INSTAGRAM ADS



DOES IG ADVERTISING WORK?
YES AND NO.

An effective Instagram ad campaign requires a number of components:

▪ Competitor research
▪ Solidified campaign objective
▪ Audience targeting
▪ Creative collateral
▪ Tracking and measurement

Before you throw money into a campaign, research what others in your 
industry are doing, identify your goals and target consumer, and then start to 
craft your images/video and captivating captions.



LET’S TALK 
TARGETING.

Instagram ads offer 
the same targeting 
as Facebook ads. 
The best approach 
to targeting 
involves creating 
Custom Audiences 
and Lookalike 
Audiences, as well 
as using  Audience 
Insights and Google 
Analytics to go as 
niche as possible.



15.
HOW TO MEASURE YOUR SUCCESS



TOOLS FOR IG 
ANALYTICS:

INSTAGRAM ANALYTICS: 
FREE , ACCESSIBLE AS IG 
BIZ ACCOUNT

ICONOSQUARE:
$54 ANNUALLY

SIMPLY MEASURED:
FREE REPORT, ALSO 
PAID SERVICE

KLEAR:
FREE REPORT, ALSO 
PAID SERVICE



16.
HOW TO MONETIZE YOUR IG



THE ONE MILLION DOLLAR QUESTION
HA. SEE WHAT I DID THERE.

▪ If the goal is to drive traffic to a physical location….
▪ If the goal is to sell more artwork….
▪ If the goal is to get more calls about your services….

HOW PEOPLE MAKE MONEY WITH THEIR IG:
▪ Sponsored posts
▪ Brand take-overs
▪ Product photography 



IG BONUS ROUND
▪ Ideal Instagram Pic Size: 640 x 640 pixels
▪ Best Filter: No Filter!
▪ Photos with faces get more likes
▪ Desaturated and brighter photos get more likes
▪ Photos with “cool” colors of blue, grey, and green get more likes
▪ Where to find stats on your account:  www.iconosquare.com
▪ Where to find trending hashtags: www.tagsforlikes.com, http://websta.me/hot
▪ Where to auto-schedule your Instagram posts: www.latergram.me, planoly.com

http://www.iconosquare.com
http://www.tagsforlikes.com
http://websta.me/hot
http://www.latergram.me
https://www.planoly.com/


INGREDIENTS
FOR A GREAT
SMALL BIZ IG:

KNOW YOUR AUDIENCE

NURTURE YOUR 
AUDIENCE

BE TRUE TO THY BRAND

ENGAGE + CONNECT

SEEK FEEDBACK 

CREATE SHAREABLE 
CONTENT

MEASURE YOUR 
SUCCESS



Thanks!!
Let’s Connect!
You can find me at 
@LUCACUSOLITO + @CREATIVE_ENABLER 
luca@creativeenabler.com


